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improvisation, musical, 17, 22 
Independence and Freedom, 16, 19 
influential papers, 8–11 
intelligence, 13, 18–19 
   artificial, 2, 23 
   general, 19 
Intention and Emotional Involvement, 19, 22 
IQ. See intelligence 
 
J 
 
Jordanous, Anna, and Four Ps, 6 
journal impact, 11 
 
L 
 
Lakoff, George, 7 
language data, 2–3. See also data 
lemmas and lemmatisation, 11 

lexical similarity, 1–2, 8. See also similarity 
Lin, Dekang, 14 
linguistics 
   context and meaning, 7, 14 
      See also semantics 
   corpus, 7, 23 
      See also corpora; natural language 

processing 
linked data, 20 
little-c creativity, 6 
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